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Sig.
Beta Std. B
Error

.000 503 | 2.252
.000 .26 .085 29
.286 .075 .003 .003
.029 233 111 243
.045 .208 111 .206
.687 .028 .004 .002
.002 46 102 52

R2
Adjusted R Square | R Square | R | Model
72 .76 .90 1
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